Branding

And why it matters.

Communications and Marketing Committee

Optimist




What is a “brand”?

All organizations have something called a
“brand.”

It’s the unique way they stand out in the
marketplace.

A brand encompasses logo symbol, logotype,
colors, fonts, and anything representing that
business.



A few famous brands
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This is our brand identity

Mission:

By providing hope and positive vision,
Optimists bring out the best in youth, our
communities, and ourselves.

Brand Promise: Optimists bring out the best
in our youth, our communities, and ourselves.

Slogan: Friend of Youth.

Tagline: Bringing Out the Best.



Our most visible brand asset
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Brand Identity Crisis
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Brand Identity Crisis
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Brand Colors and Fonts
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Secondary Color Pallet
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Brand Logo
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Incorrect use of logo
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Let the logo “breathe”

Make sure in your layout and designs you leave sufficient
space around the logo so that it can be clearly recognized
and is not encroached upon by any other elements.

The general rule is that the minimum free space around the
logo should be equal to the height of the lowercase letter "s"
in "Optimist".
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Use an appropriate background

The logo should be placed on a background which does
not interfere with its recognition.

When placing the three-color version of the logo use a
white background.

When using a single-color version of the logo make sure
to place it on a low-contrast background.
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Sample Use

ptimis
INTERNATIONAL
North Perimeter Club
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Morgan Black @ North Perimeter Club
Executive Director
4494 Lindell Boulevard, St. Louis, MO 63108 ©
Toll Free (800) 500-8130 Tel (314) 371-6000 Fax (314) 371-6006
E-mail executiveoffice@optimist.org www.optimist.org
Mission ®
By providing hope and positive vision,
Optimists bring out the best in our youth, &
our communities, and ourselves.
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Sample Use — Clothing
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Sample Use - Padfolios
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Sample Use — Pencils/Pens
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Sample Use — Caps




Sample Use — Vinyl

Dare to be the Best!
) [ ° ‘ = —
A Become an Optimist! @Ortimist
Optimist The Optimist
North Perimeter Club Promise Yourself
www.facebook.com/North-Perimeter-Optimist-Club
www.gatewayoptimists.org

Pop-Up Creed (ProShop)

Window Decal (ProShop)



Sample Use — Misc.
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North Perimeter Club

Dare o be the Best!

Let us send you exciting news regarding events such as: Essay and
Oratorical Contests, Scholarships and “Breakfast with Santa” as well
as other community events.

Name E-mail Address Telephone

2-1/2” Buttons (10 Buttons, 5 Blue, 5 Beige)

Maybe You Can Be
One of Us! Dare
to be the

Best!

Bringing outthe 2
best in our youth, .,
our communites, [, T
and ourselves. .

www.facebook.com/North-Perimet

Prospect Sheet

Ve,
“Rienps ov“"\
NEBRASKA

Are you tenacious; do you love a challenge? Are you fearless in
your belief that you can make a difference? Do you have great vision
and desire to reach new heights in your personal development and
achievements? Do you dare to be the best you can be? Then perhaps

you are ready to be one of us! Contact your local Optimist Club to .1:) (o] ptl mist
find out what it takes to be an Optimist volunteer/member. INTERNATIONAL

North Perimeter Club

@ Ontimist

North Perimeter Club
wunw.facebook. com/North-Perimeter-Optimist-Club

Facebook cover photo

13-1/4”x11” Counter Card with Brochure Holder
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WITH VICTOR
LIVE FROM STUDIO 208

August 23,2022 |
7:00 pm MST |

DCAN

Facebook Event Cover

Egg Hunt

* An annual event held for younger
children

* Atime to celebrate Spring and hunt
for eggs

* The Easter Bunny arrives in time to
hide the eggs

* A chance to meet the Sandy Springs
Fire Fighters and learn about being a
fire fighter

_» For more information or to join in
the fun contact the North Perimeter
[o]

Event flyer (pdf)

Facebook Post




From this ...
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APPRECIATION COOKOUT

THANK YOU to the Following Sponsors of today’s event:

Blair Optimist Club * Washington County Chamber of Commerce * Washington County Bank

Black Hills Energy * Carter Place * Fairway Oil
Two Rivers Bank, a branch of First State Bank & Trust * Living Hope Assembly of God
North 40 Sales * Pastor Amy
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To this:

BLAIR OPTIMIST CLUB

Oth «Annual
FIRST RESPONDER

APPRECIATION COOKOUT

THANK YOU to the Following Sponsors of today’s event:

* Carter Place

5 "\.
Blair Optimist Club * Washington County Chamber of Commerce * Washington County Bank
* Fairway Oil
* Living Hope Assembly of God

Black Hills Energy
Two Rivers Bank, a branch of First State Bank & Trust
North 40 Sales * Pastor Amy
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Blair, Nebraska CHAMBER ¢ COMMERCE Ssembly O o COUNTY BANK




From this ...

SAVE THE DATE

SUNDAY, SEPT 11, 2022 - 10:00 AM

Sponsored by
Optimist Club of Windsor-South

TRI-STAR GOLF
ﬁm‘,'ﬁ JUNIOR SKILLS

CHALLENGE

Sutton Creek Golf Course
2135 County Road 12, Essex ON

Open to Public | $10 Registration Fee
Proceeds to support Youth Events

AGE GROUPS: 8 & under | 9-11112-14 1 15-18

L
FEE INCLUDES:
Hotdogs & Pop for each child & Awards
Scores will be placed towards

2023 National Leader Board

FOR MORE INFO CONTACT
elton.robinson1984@gmail.com
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To this:

SAVE THE DATE

SUNDAY, SEPT 11, 2022 - 10:00 AM

gigﬂm'st

Optimist Club of
Windsor-South, Ontario

TRI-STAR GOLF
¥¥ JUNIOR SKILLS

CHALLENGE

Sutton Creek Golf Course
2135 County Road 12, Essex ON

Open to Public | $10 Registration Fee
Proceeds to support Youth Events

AGE GROUPS: 8 & under | 9-11112-14115-18

FEE INCLUDES:
Hotdogs & Pop for each child & Awards

Scores will be placed towards
2023 National Leader Board

FOR MORE INFO CONTACT
elton.robinson1984@gmail.com




Is this "Go” or "No-go”?

\..,-____';\'_____ hild Advocacy Center

www.kidsharbormo.org
https://www.facebook.com/KidsHarborinc?ref=hl
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MOST NEEDED ITEMS:

® Individually wrapped snake
cakes/candies

¢ Drinks (Kool-Aid jammers,

small water, individual juice packs)

Glitter

White or clear glue

Food coloring

Small dolls (for dollhouses

Washable paints

Card stock and construction paper

MISSION: To assist victims of
child abuse and their safe
caregivers as they make their
way through the difficult and
oftern frightening process of
child abuse investigation

Optimists, please support their
mission by bringing any of
these items to donate at 3rd
Quarter Conference May 13-14
at the Inn at Grand Glaize
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Resources

Find your logos.

Club Logos are on the main Leadership Login Club Roster
screen. The EPS/JPG/PNG are different graphic types.
Other logos are here:
https://www.optimist.org/member/marketing6.cfm

Brand Guidelines:

Including ALL the information you’ll need plus examples.
https://www.optimist.org/Documents/Branding_Guideli
nes.pdf

Single page “cheat sheet.”



Resources

Shop at the Optimist Pro Shop.

Through a partnership with Vistaprint, you can shop at a
ProShop for all your optimist needs!

* Business cards

* Club supplies

e custom buttons/pins
* book markers
e folded note card
. Slgnage
* flags
table cloth/runner
bumper sticker
creed pop-up
window decals
 And more!



Resources

* Social Media Downloads (Ol branded)
* https://www.optimist.org/member/marketing10.cfm
* Facebook Groups:
* Ol Marketing
https://www.facebook.com/groups/OptimistMarketing
* Ol Club and Members
https://www.facebook.com/groups/optimistintl

* Marketing Request Form on optimist.org



What Do You Want to Know?




Showcase our brand!
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