
Branding
And why it matters.
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All organizations have something called a 
“brand.” 

It’s the unique way they stand out in the 
marketplace. 

A brand encompasses logo symbol, logotype, 
colors, fonts, and anything representing that 
business.

What is a “brand”?
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A few famous brands
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From Our Collaborative Partners
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This is our brand identity

Mission: 
By providing hope and positive vision, 
Optimists bring out the best in youth, our 
communities, and ourselves.

Brand Promise: Optimists bring out the best 
in our youth, our communities, and ourselves.

Slogan: Friend of Youth.

Tagline: Bringing Out the Best.



Our most visible brand asset
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Brand Identity Crisis
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Brand Identity Crisis

Optimist
international

Optimist
International

Optimist
International
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International
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Primary Color Pallet Secondary Color Pallet Primary Font Family

Brand Colors and Fonts
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Brand Logo 

Standard Horizontal Version

Stacked Version

Roundel Version
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Standard Horizontal 

International

District

Club
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Incorrect use of logo 
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• Make sure in your layout and designs you leave sufficient 
space around the logo so that it can be clearly recognized 
and is not encroached upon by any other elements. 

• The general rule is that the minimum free space around the 
logo should be equal to the height of the lowercase letter "s" 
in "Optimist".

Let the logo “breathe”
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• The logo should be placed on a background which does 
not interfere with its recognition. 

• When placing the three-color version of the logo use a 
white background. 

• When using a single-color version of the logo make sure 
to place it on a low-contrast background.

Use an appropriate background
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Sample Use
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Sample Use – Clothing 
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Sample Use – Cups/Glassware 
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Sample Use - Padfolios
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Sample Use – Pencils/Pens
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Sample Use – Caps 
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6’x2’ Vinyl Banner (with grommets) Fits 6’ Table

Sample Use – Vinyl 

Pop-Up Creed (ProShop) 
Window Decal (ProShop) 
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Prospect Sheet

Dare 
to be the 

Best!

Dare 
to be the 

Best!

13-1/4”x11” Counter Card with Brochure Holder

2-1/2” Buttons (10 Buttons, 5 Blue, 5 Beige)

Sample Use – Misc. 

Facebook cover photo
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Sample Use – Event Promotion 

Facebook Event Cover 

Facebook Post 

Event flyer (pdf) 
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From this … 
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To this: 
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Find your logos.
Club Logos are on the main Leadership Login Club Roster 
screen. The EPS/JPG/PNG are different graphic types. 
Other logos are here: 
https://www.optimist.org/member/marketing6.cfm

Brand Guidelines: 
Including ALL the information you’ll need plus examples. 
https://www.optimist.org/Documents/Branding_Guideli
nes.pdf
Single page “cheat sheet.” 
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Shop at the Optimist Pro Shop.
Through a partnership with Vistaprint, you can shop at a 

ProShop for all your optimist needs! 
• Business cards 
• Club supplies 

• custom buttons/pins
• book markers 
• folded note card

• Signage 
• flags
• table cloth/runner
• bumper sticker
• creed pop-up
• window decals 

• And more!
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• Social Media Downloads (OI branded) 
• https://www.optimist.org/member/marketing10.cfm

• Facebook Groups: 
• OI Marketing 

https://www.facebook.com/groups/OptimistMarketing
• OI Club and Members 

https://www.facebook.com/groups/optimistintl
• Marketing Request Form on optimist.org 
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What Do You Want to Know?



Showcase our brand!


